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Let’s discuss, this may not need 
to be a slide of its own, the 
comments listed below could 
very well be made during the 
earlier slide 



UXUI

IxD





Need to detour this image, remove white background 
Idea is to not change the background so that this is perceived 
As the evolution of thermostat over time 









Change is here. 



Change is here. 



Coroflot today 
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User research Con!guration 
Components layout 

Informaiton  
architecture 

Product Design 
Development 

Visual Design 

Concept 
testing 

Usability 
testing 

Visual Brand  
Language 

Iterate & Re!ne 

User research 
Iterate & Re!ne 

This slide split in 2 
First is the 2 processes independent from each other 
Want to make the point that this is the traditional way of doing 
this 

STEPSSTEPS USER
RESEARCH

CONFIGURATION
COMPONENTS
LAYOUT

PRODUCT
DESIGN
DEVELOPMENT

CONCEPT
TESTING

ITERATE
& REFINE

VISUAL
BRAND
LANGUAGE
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Traditional Industrial Design Process
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VISUAL
DESIGN



required some changes 

UI + ID integration 
Waterfall process 

•  Traditional product development 

•  Stage gate process 

•  Favors set requirements 

 

Rigid stage gate process 



FEATURES

1
DAY

4
WEEKS

STEPSSTEPS PRODUCT
BACKLOG

SPRINT
BACKLOG

SPRINT 
& SCRUM

1.

2.

3.

4.

DAILY SCRUM

User Interface process 
Agile / Scrum process 

Ariel, 
Can you add a straight arrow to indicate the general !ow and 
progression, then resize the 2 loops to make it clear that they are 
building off of the main straight arrow and are repetitive loops, Thanks 

Flexible scrum process 



required some changes 

UI + ID integration 
Waterfall process 

•  Traditional product development 

•  Stage gate process 

•  Favors set requirements 

  

ITERATION

ITERATION

ITERATION

Combining the 2 



The Bresslergroup design process 
A proprietary process / Integrated User Interface + Industrial Design process and teams / More 
ef!cient design process / Optimized and cohesive design and user experience  

industrial 
design

user
interface

user
research

shared
process

ITERATION

4 5

SUMMATIVE
VALIDATION

FORMATIVE
TESTING

4

ITERATION

Developing a blended process 







Books and publications

Anything by Don Norman or Bill Buxton. This includes 
The Psychology of Everyday Things and Sketching User 
Experiences.

Don't Make Me Think: A Common Sense Approach to Web 
Usability, 2nd Edition, Steve Krug.

Handbook of Usability Testing: How to Plan, Design, and 
Conduct Effective Tests, Jeffrey Rubin and Dana Chisnell.

Observing the User Experience: A Practitioner's Guide to 
User Research, Mike Kuniavsky.

Contextual Design: De!ning Customer-Centered Systems, 
Beyer, Hugh (a bit dated but a classic). 

The Elements of User Experience, Jesse James Garret.

Lean UX: Applying Lean Principles to improve User 
Experience (for more progressive methodologies).

Designing with the Mind in Mind, Jeff Johnson.

About Face (latest edition): The Essentials of Interaction 
Design, Alan Cooper.

Designing the Obvious, A Common Sense Approach to Web and 
Mobile Application Design, Robert Hoekman, Jr.

Smart Things: Ubiquitous Computing User Experience Design, 
Mike Kuniavsky.

The Visual Display of Quantitative Information, Edward Tufte.

Envisioning Information, Edward Tufte.

The Universal Principles of Design, Lidwell, Holden, Butler.

Blogs and online resources

UX Magazine, uxmag.com

Smashing Magazine, smashingmagazine.com

UX booth, uxbooth.com

UX Matters, uxmatters.com

NN Group, nngroup.com (Nielsen and Norman joined forces to form 
their own consultancy and put their massive library of research online.)
 
Stanford, Harvard, and MIT offer free online courses in HCI.
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•  Questions? Questions? 
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A manufacturing technology 



A manufacturing technology 





cost of product 
development ($)

product development stages (time) product 
launch

design

engineering

tooling & 
production

marketing &
distribution

Today 
Rigid manufacturing 



Tomorrow 
Quick manufacturing 
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cost of product 
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in few years Additive manufacturing 



cost of product 
development ($)

biggest ticket item, 
longest leadtime, 
impact to launch

time saved

product development stages (time) product 
launch

product 
launch

design

engineering

rapid
mfg.

direct
selling

in few years 



Brand

Niche brand proliferation 





Rational over personal 



Form follows brand 



Talk the talk… 



Purposeful 
Productive 

Lifestyle 
Fashion 

Lower Value 

Higher Value 

our  
brand 
here 



R E L E V A N T  
Carefully considered design features that relevant to the needs 
and working conditions of target users – illuminated USB ports, 
multiple power ports, integrated cable storage. 

P U R P O S E F U L  
Crisp, chamfered edges communicate precision and engineered 
technology without excess. Sophisticated, 2-tone grey body 
colors combine with orange highlighting of key features. 

D E P E N D A B L E  
Soft touch finishes enhance tactile grip and communicate a 
durable build quality that working users can trust.  Flat section, 
color matched cables and connectors deliver a perception of 
robustness and reliability. 



•  Questions? Questions? 
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Vibro-tactile feedback 



LUMOback 



Audio Signatures 





Sustainability 



Be in the driver’s seat 



http://www.okala.net l 
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More questions?  
Email Mathieu at mturpault@bresslergroup.com 

 
Visit Bresslergroup online at Bresslergroup.com and Accelerator 

at accelerator.bresslergroup.com 
 

Follow Bresslergroup at @Bresslergroup, and continue the 
dialogue at #futureofdesign. 


