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Advertising Information

INNOVATION is the voice of the industrial design profession and the 
quarterly publication of the Industrial Designers Society of America 
(IDSA). It provides in-depth coverage of industrial design issues while 
communicating the value of design to business and society at large. 
This award-winning quarterly is generously illustrated with images of 
cutting-edge designs. For the past several years, issues have been 
made available digitally to all members for review on their computers or 
tablets. Older issues and selected articles of every issue are available 
to anyone interested in industrial design. Issues of INNOVATION dating 
back to its origination in 1982 are available in offices worldwide for staff 
use—your ad will have longevity unrivaled by other design publications. 
INNOVATION reaches more industrial designers in North America than 
any other ID publication. It is the publication designers go to for content 
and substance on industrial design. You want to reach those designers 
who make the early decisions during product development.

CIRCULATION/READERSHIP
INNOVATION is available to over 2,500 IDSA members, including US and 
international design organizations, as well as executives in Fortune 500 
companies. With many design firms electing to spread their association 
membership investment among several allied professional organizations, 
INNOVATION boasts a pass-along readership of over 12,000. Readers 
come from the following types of organizations: corporations (35%); 
industrial design firms (44%); design educators (7%) and others. Readers 
hold positions such as business executives, corporate design managers, 
heads of design firms and design consultants. Readers represent all 
segments of industrial design, including automotive, medical equipment, 
furniture, consumer electronics and housewares. There is no more 
cost-efficient way to reach industrial designers than by advertising in 
INNOVATION.

THEME ISSUES
INNOVATION is published four times a year. Each Spring, Summer and 
Winter issue is 48 pages plus cover and includes a core theme section 
centered on an area of importance to the industrial design profession. 
Each theme is guest edited by an IDSA member with expertise in a 
particular area of design. Each of these issues also contains other 
reviewed articles on different areas of design so there is always 
something for every reader. 

IN EVERY ISSUE
Pages opposite any of INNOVATION’s regular columns create perfect 
preferred positions for advertisers. Appearing in every issue are the HQ 
Report, where IDSA’s Executive Director updates the membership on 
important Society news; From the Editor, an introduction to the issue from 
Executive Editor, Mark Dziersk, FIDSA; Book Review; Design Defined; A 
Look Back by noted design historians; and Beautility, a spirited look at the 
world of design by Tucker Viemeister, FIDSA.

ONLINE ACCESS
INNOVATION has a prominent voice on IDSA.org where readers can read 
the latest issue in full. Each issue includes all advertisements offering 
links to the company’s website and author’s emails. It is an engaging, 
digital, page-turning experience that makes INNOVATION accessible 
anywhere. Issues back to 1992 are also searchable online by topic, issue 
and author for readers to explore a depth of areas such as design history, 
design excellence and more.
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N-Connex

Reliable communication is key for teams working in harsh 
mining and industrial environments. The networks that 
power the communication must be reliable, robust, versa-
tile and intuitive to operate. N-Connex delivers a modular 
user-friendly highly ruggedized network solution specifically 
developed for the industrial sector. N-Connex is a prepack-
aged industrial-standard IT communications and con-
trol solution—designed specifically for unforgiving environ-
ments. Its modular plug-and-play system is rack mounted 
in the field for rapid deployment and easy maintenance by 
non-tradespeople. n

Designed by Katapult Design and NLT Australia Pty Ltd.

The Crown Work Assist Vehicle—also known as the 
WAV—is an ideal solution for the challenging, logistical 
demands of e-commerce. This versatile vehicle lifts the 
operator safely to access shelving up to 17 feet high, while 
maneuvering through tightly spaced racks in warehouses 
and/or retail environments. The WAV 60 adds significant 
functional upgrades, like a new operating system and 
intuitive display interface, powered load tray and new stor-
age options. This 4th generation WAV sports an updated 
aesthetic that reinforces its increased utility as well as the 
Crown brand image.  n

Designed by Adam Ruppert, IDSA, Mike Gallagher, IDSA and 

Steve Pulskamp, IDSA of Crown Equipment and Greg Breiding

Crown Work Assist Vehicle

COMMERCIAL & INDUSTRIAL PRODUCTS

Special Opportunities

YEARBOOK OF DESIGN EXCELLENCE
The Fall issue highlights the winners and featured finalists of IDSA’s 
International Design Excellence Awards (IDEA) competition and is IDSA’s 
Yearbook of Design Excellence. Case studies of the Best of Show award 
winners are invaluable to design firms and managers in highlighting the 
value design brings to business. This 150+ page Yearbook is the highlight 
of the year for INNOVATION and your best opportunity to advertise your 
products and services. Yearbooks are used to monitor trends, inspire 
designers and displayed by design firms across the US and abroad.
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All over the world, 600 million girls miss school simply 
because they don’t have access to affordable sanitary 
pads. Moreover, especially in Africa, one out of seven girls 
drops out of school for the same reason. In Africa, the cost 
of sanitary pads is high. As a substitute, women and girls 
often use pieces of newspaper, a rag, fabric or mattress, 
and even mud, which are not only uncomfortable but infec-
tious. The Dream Ring is here to rescue African girls and 
protect their dreams.

I N N O V A T I O N  F A L L  2 0 1 7

T he Dream Ring concept is an inexpensive eco-
friendly feminine hygiene product designed for use 
in developing countries where girls often miss or quit 

school because they don’t have access to cheap, sanitary 
menstruation pads. One pad can cost as much as a day’s 
salary. Dream Ring combines a reusable silicone ring with 
a disposable sugar cane vinyl cup, which needs to be 
replaced, on average, only twice a day.

CURATOR’S CHOICE

Selected by J. Marc Greuther, Chief Curator, The Henry Ford

Dream Ring Concept

FREEING LIVES

SOCIAL IMPACT DESIGNS

“I chose the Dream Ring concept as this year’s Curator’s Choice because it absolutely captures the essence of   

 really good design: an elegant and minimal solution; simple, effective, eco-friendly convergence of materials;   

 and practicality, with real world social and economic benefits for the user. ”
—Marc Greuther, Chief Curator, The Henry Ford

The Dream Ring functions like a menstrual cup. To 
keep it hygienic and affordable, it is composed of two 
parts: a reusable silicone ring that holds the disposable 
hygienic eco-friendly sugar cane vinyl cup. Because there 
are no water-purifying facilities in Africa, water is often con-
taminated with all sorts of viruses. Thus, whatever involves 
washing with water is at risk of being contaminated. With 
the Dream Ring, women can dispose of the used cup and 
replace it with a new one every time. It is only one 20th of 
the price of a disposable pad and one 30th of the price of 
a menstrual cup.

Silicone is one of the most commonly used materials in 
the medical world. It is allergy safe, so it is preferred in plas-
tic surgery and for making menstrual cups. It is nontoxic, 
odorless and stable at high temperatures. Because silicone 
can be used semipermanently, it is also economical. 

Bioethanol made from fermented sugar cane waste 
molasses is a key ingredient in making sugar cane vinyl. 
Unlike other types of vinyl, which are made from fossil fuels 
such as petroleum, sugar cane vinyl does not use any plasti-
cizer so it does not contain harmful chemicals like endocrine 
disruptors. It is also thicker and more tear-resistant com-
pared to other types of vinyl. That’s why sugar cane vinyl 
is used in kitchen and medical products. In addition, it will 
naturally decompose after being disposed.

Dream Ring not only solves the problems women 
and girls face when menstruating, but it will also help 
them improve their socioeconomic status. Today 600 mil-
lion women worldwide, 200 million in Africa alone, suffer 
from not being able to afford feminine hygiene products, 
which limits their education and employment opportunities. 
Even those from the poorest villages can purchase Dream 
Ring—a solution that breaks this vicious cycle to protect the 
rights of women. n

Designed by havas X IDEAfree

NEW! DESIGN EDUCATION SHOWCASE
Coming Winter 2018,  INNOVATION will focus on design education and 
will highlight the graduate and undergraduate winners of IDSA’s Student 
Merit Award (SMA) competition with profiles of all SMA winners as well 
as those at the design school level. The Winter issue will also include 
papers from design educators selected after the annual IDSA Education 
Symposium. Design schools should take advantage of this unique 
publication as an opportunity to showcase their design program alongside 
the profile about their SMA-winning student. This issue will help foster an 
understanding of and an appreciation for the study of industrial design.
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7. Blind Shopping 
Blind Shopping is a guiding system for the blind or 
the visually impaired to enjoy shopping. Using the 
technology of positioning and bone conduction, 
Blind Shopping alerts the blind to prodcuts’ loca-
tion, navigating around any obstacles in the way. 
Users can scan the product for its name, price, 
expiration date, warnings, place of origin, instruc-
tions and customer service contact information 
and make the purchase.  n  Designed by Yi-Chun 
Chen of Tatung University 

8. BON  
BON is the future airless tire. Natural plant leaves 
and animal bones have various structural effi-
ciences. In BON, informal pattern structure known 
as Voronoi, was applied to create structural 
stability while achieving maximum weight savings. 
Voronoi resembles cell division, animal patterns, 
honeycomb and the cell shape of leaves. Existing 
airless tires have unidirectional structure. BON 
applies Voronoi to endure the load under any driv-
ing conditions.  n  Designed by Tae-min Kim of 
Tire Design for KUMHOTIRE Corp.

9. Bubble Smart Speaker 
Bubble is a portable smart speaker mainly made 
of silicone. Bubble, or paopao or qipao in Chinese, 
represents the design language of the whole 
product, bringing new feelings to users. Soft but 
durable, its waterproof design can be used in all 
kinds of places which users to enjoy the pleasure 
of music without worries. n  Designed by Feizi Ye, 
Yong Zheng and Huanpeng Chen of Intelligent 
Steward Co.,Ltd 

10. BUYDEEM K185 
BUYDEEM K185 health pot is designed for Asia’s 
high-end market. Its simplistic style has been 
integrated into the exquisite details to highlight 
its  premium quality. With a transparent glass 
body, consumers can see clearly the rotating food 
inside. The stainless bottom is combined with a 
CNC processing rotary knob to demonstrate the 
texture of materials. The importance of the rotary 
knob is underlined by the edge highlight cutting 
aluminum alloy. The operating state is indicated by 
buttons with BLN control. With all these elements, 
everyone can use K185 to prepare soup or tea 
elegantly.  n  Designed by Wenjin Zhong and Xin 
Hao of Buydeem Technology Co., Ltd. 

11. BUYDEEM S601 
BUYDEEM S601 water dispenser is designed 
for people with a fast-paced life. It is small and 
efficient, with multi-scale temperature regulation, 
fit for home, office and other locales. Its compact 
body allows it to be easily placed on the bedside 
cabinet or office desk, and other compact space. 
Water flow is efficient and water boiling only takes 
50 seconds. There is a total of 8 temperature 
regulation scales from room temperature to boil-
ing, providing the best temperature for different 
beverages. n Designed by Xin Hao, Wenjin Zhong 
and Juliet Liping Zhan of Buydeem Technology 
(Shenzhen) Co., Ltd. 

12. Cainiao xiao G  
Cainiao xiao G is a logistics robot for solving 
the last mile distribution problem in the logis-
tics industry. It’s run by CAINIAO supply Chain 
Management Co. under the Alibaba group. It 
can read the address information on the pack-
age, then deliver the package to the recipient. It 
also offers functions such as autonomous route 
planning, obstacle avoidance, automatic elevator 
control and arrival notice.  n  Designed by Zhipeng 
Xia, Kunkun Zheng, Yuan Li, Mingji Zhang and 
Tingxuan Zhu of LKK Design Co., Ltd.

13. CHPI-620L Water Purifier + Ice 
Maker 
CHPI-620L can be installed in homes or busi-
nesses. It removes harmful materials such as fine 
particles, rust residue, heavy metals and chlorine 
from tap water using integrated filters to provide 
clean drinking water and ice. It offers hot water, 
cold water and ice made from purified water with 
no wait. It’s designed with an ice feature on the 
left—and hot, cold and room temperature water 
features on the right. With black and white on an 
overall minimal form, this device blends well with 
home or business interiors.  n  Designed by Dae-
hoo Kim of Coway Co., Ltd. 

14. Chu’s Orange 
In China, Chu Sijan’s fruit and fruit packaging, 
showcasing the King of Oranges, are widely 
known. Cultivating oranges on 130 hectares of 
former wasteland, he began a new business at 
the age of 74. The logo on the boxes features 
the woodcut of his profile, wearing a farmer’s hat, 
next to the company name. The boxes elevate the 
fruit automatically when unpacked with a simple 
pull for easy access. Each orange is wrapped in 
a protective cover. n  Designed by Tiger Pan of 
Shenzhen Tiger Pan Packaging Design Co., Ltd. 
for Yunnan Shijian Fruit Co., Ltd.
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15. Compact NT 
Compact NT is a water purifier installed in the 
kitchen to purify harmful materials such as fine 
particles, rust residue, chlorinated ingredients and 
heavy metals in contaminated tap water to provide 
clean water at room temperature or hot and cold 
temperatures. Hot water can be adjusted to three 
levels to make frequently consumed beverages 
such tea or coffee. Compact NT goes beyond 
simply providing clean water with the aim of creat-
ing healthful drinking habits for consumers. Each 
user’s drinking quantity stats can be stored, so 
Compact NT can analyze data and offer solutions 
through a smartphone app.   n  Designed by Dae-
hoo Kim of Coway Co., Ltd. 

16. Compact RO 
Compact RO is a water purifier installed in the 
kitchen to purify harmful materials such as fine 
particles, rust residue, chlorinated ingredients, 
and heavy metals in contaminated tap water to 
provide clean water at room temperature or hot 
and cold temperatures. Hot water can be adjusted 
to three levels to make frequently consumed bev-
erages such as tea or coffee. Compact RO goes 
beyond simply providing clean water with the aim 
of creating healthful drinking habits for consumers.  

Each user’s drinking quantity stats can be stored, 
so Compact NT can analyze data and offer solu-
tions through a smartphone app. The purifier also 
offers a sterilization system to increase its own 
interior cleanliness.  n  Designed by Dae-hoo Kim 
of Coway Co., Ltd. 

17. Dabir Surfaces 
Pressure Ulcers (PUs), previously referred to as 
bed sores, are highly preventable clinical adverse 
events that cause unnecessary suffering and 
reduce the quality-of-life of patients. The second-
ary infections that often accompany PUs also 
can be life threatening. Dabir Surfaces (Methode 
Electronics) was created with the sole purpose 
of developing technology and solutions to help 
prevent these devastating never events. From 
a device perspective, pressure was confirmed 
to be a factor, but more importantly, it was the 
duration of the pressure acting on the skin that 
needed to be addressed. Our compelling human 
factors success story has utilized input from sev-
eral industries—resulting in ZERO reported PUs to 
date when Dabir’s innovative solution is adopted.  
n  Designed by Steve Elliot and Mike Vettraino of 
PTI Design 
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CONSUMER TECHNOLOGY

1.  01 DIMENSIONING INSTRUMENT
  The 01 Dimensioning Instrument is carved in aluminum—and contained 

within a pen, pencil or stylus. 01 rolls to capture the dimensions of any 
object using the Lite app and the 3D curves of any object using the Pro 
app. Consumers can log the dimensions, convert units and the scale, 
and share the information via a smartphone. An app allows 3D curves to 
be imported into most CAD packages. n   Designed by Mladen Barbaric, 
Minkyu Choi, Sungmoon Kim, Bong Geun Kim and Denis Olenik of 
InstruMMents Inc.

2.  CURVED GAMING MONITOR CHG90
  The Curved Gaming Monitor CHG90 provides an overwhelming sense of 

immersion and usability through a 32:9 curved monitor. Human engineer-
ing-related research and actual measurements defined the viewing angle 
and curvature with which users can experience the greatest sense of 
immersion. The CHG690 also reflects lighting and angle adjustment based 
on gamers’ needs.  n   Designed by Minjoon Jung and Taeyeon Won of 
Samsung Electronics Co., Ltd.

3.  GIROPTIC IO
  Giroptic iO is a 360-degree camera that enables smartphones and 

tablets to easily shoot 4K still photos and enhanced 2K video and share 
them on social networks and live streams. It delivers the immersive 
experience of VR in a small and lightweight form factor that lends itself to 
daily use across the mass consumer market, encouraging the expansion 
of VR technologies.  n   Designed by Charlie Nghiem, Taehun Ko, Colton 
Sanford and Stephanie Henze of LUNAR; and Geoffrey Regia-Corte and 
Alexis Marque of Giroptic

4.  HP ENVY ALL-IN-ONE PC
  The HP ENVY AiO provides the most immersive entertainment with 

its 34-inch wraparound IPS display that floats above a forward-facing 
sound bar by Bang and Olufsen, to deliver a refined audiovisual experi-
ences. Latest-generation PC components housed in the base provide 
best-in-class computing power with discrete graphics and solid-state 
memory. Its intuitive circular groove allows for touch control of audio 
playback, while the web camera disappears for privacy, but rises out of 
the display panel when you’re ready to chat. n   Designed by HP Inc. and 
the PS Design Team of Native Design Ltd.

5.  KEYCO
  KEYCO is a GPS tracker that helps protect children, the elderly and 

personal items by identifying their location. KEYCO is capable of route 
identification and mutual calls in real-time up to 20 km (appx. 12 miles) 
through a low-power wide area network. It also offers a ring-type mount-
ing method. KEYCO overcomes the problems of small trackers, which 
only have a short tracking distance, and smart watches, which can be 
expensive and have battery and age restrictions. n   Designed by SoluM

6.  PLUME
  Plume is a sleek, smart wireless pod that aims to redefine how people 

approach home wireless through advanced technology and design and 
a comprehensive mesh network. Plume Pods, available in a choice of 
colors, are designed to be perceived like a small gem on the wall, with 
materials and finishes that bring an elegance more akin to home furnish-
ings than something associated with consumer electronics.  n   Designed 
by Josh Morenstein, Nick Cronan and Branch for Plume

7.  V20
  The V20 is a smartphone with maximum durability and ease of use 

made possible with structural and material differentiation. Its simple and 
durable finish and specialized functions propose a better user experi-
ence and value proposal. Press the button on the side of the phone to 
unlock the battery cover to easily change the battery. The Quad DAC 
reduces the noise of the sound source up to 50 percent, enhancing the 
sound quality. n   Designed by Youngho Kim, Jihoon Shin, Byunghyun Yi, 
Hyejin Kim and Sojin Kim of LG Electronics
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KEY DEADLINES

Issue Spring 2018 Summer 2018 Fall/Yearbook 2018 Winter
   Yearbook of Design Excellence Education Showcase

Ad Orders Feb. 23 May 25 Sept. 14 Nov. 16

Ad Materials Mar. 2 June 1 Sept. 28 Nov. 30

Issue Release Mar. 30 June 29 Oct. 26 Dec. 28

AD COSTS
      Discounted Member Rates           Nonmember Rates
Size Width Height 1x* 3x* Yearbook 1x* 3x* Yearbook

Full (inc. 1/8” bleed) 8.75” 11.25” $2,900  $2,600  $4,000 $3,500  $3,200  $4,800

Full (Educational institution) 8.75” 11.25”  $2,250 any issue   $2,850 any issue

Half (vertical) 3.25” 9.25” $2,400  $2,100  $3,000 $3,000  $2,700  $3,600

Half (horizontal) 6.75” 4.00” $2,400  $2,100  $3,000 $3,000  $2,700  $3,600

2-page spread (w/bleed) 17.25” 11.25” $4,000  $3,500  $6,000  $4,800  $4,200  $7,200  

    *Note: 1x and 3x rates do not include the Fall Yearbook.

AD TRIM SIZES

ADDITIONAL OPPORTUNITIES                  HOLE

Opportunity          All Issues
 Member Nonmember

Cover 2 (inside front) + $1,000 + $1,250

Cover 3 (inside back) + $750 + $1,000

Cover 4 (back) + $1,500 + $1,750

Guaranteed position* + $750 + $1,000

 *Specific pages, adjacent to specific articles and right/left orientation

Advertising Information

1”

1.25”1.25”

1”

gutter

no critical material 
in gray area

hole

8.5”

11”

Full (right/trimmed)

3.25”

8.25”

Half Vertical

17”

11”

Two-Page Spread (trimmed)

8.5”

11”

Full (left/trimmed)

6.75”

4”

Half Horizontal
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PRINT AD SPECS
 ▪ Trim size is 8.5” x 11” / live matter should be kept within 7” x 10”.  

See the note below concerning the hole.
 ▪ All ads should be reduced to a single file with all fonts outlined and 

graphics embedded. Ads in native programs will be denied.
 ▪ File resolution should be 300 dpi, CMYK with bleeds and crop marks 

included. Do not include trim lines in your file. Crop marks should be 
outside the bleed area.

 ▪ Preferred file types include tiffs, eps and PDFs. PDFs must be created 
for print using Acrobat Version 4.

 ▪ Any costs incurred by the publisher will be rebilled to the advertiser at 
cost plus 35%.  

 ▪ The Publisher has the right to insert the advertising anywhere in the 
issue at its discretion, and any condition on contracts, orders or    
copy instructions involving the placement of ads within an issue will be 
treated as a request only and cannot be guaranteed unless paid for.  
The Publisher’s inability to comply with any such request that is not paid 
guaranteed positioning shall not relieve the agency or advertiser of the 
obligation to pay for the advertising. 

THE HOLE
The design of INNOVATION includes a unique .5” diameter hole drilled 
all the way through the upper bound side or gutter side corner. The hole 
allows the readership to hang the magazine where it can be read by more 
people. Advertisers must take this design feature into account when 
designing their ads. Generally, it is suggested that no critical elements 
be placed in the upper corners 1” down and 1.25” in from either edge. It 
is the advertiser’s responsibility to request a right- or left-hand page and 
pay for a position should they need to do so to accommodate the hole. 
Do not attempt to design around the hole. 

AD POLICIES
IDSA reserves the right to decline any advertisement that is contrary to 
the mission, goals and guiding principles of the Society. The appearance 
of an advertisement does not constitute an IDSA endorsement.

Dual Responsibility for Payment: In the event of nonpayment, the 
publisher reserves the right to hold the advertiser and/or its advertising 
agency jointly and severally liable for payment due.

Publisher’s Copy Protective Clause: Advertisers and their agencies 
assume liability for the content of printed advertising. The publisher is 
not liable for errors in key numbers nor for any inquiries or mail received 
by advertisers resulting from the ad.

Cancellations: Ads may not be cancelled after the space reservation 
closing date. In the event that an ad is pulled after this date, the 
advertiser will be responsible for 100% of the contracted amount in the 
insertion order.

ARTICLE SUBMISSION
Article proposals are reviewed on an on-going basis throughout the year. 
Each themed issue contains 2-3 nontheme articles which offer readers a 
different perspective on industrial design. One-page article submissions 
can be sent at any time in the year to INNOVATION Managing Editor Karen 
Berube at karenb@idsa.org.

QUARTERLY OF THE INDUSTRIAL DESIGNERS SOCIETY OF AMERICA    SPRING 2017

What Is ID?
BEAUTILITY   n   EAGLES   n   ID SCHOOLS

QUARTERLY OF THE INDUSTRIAL DESIGNERS SOCIETY OF AMERICA    SUMMER 2017

Design IS Business
SMA   n   CHAIR’S REPORT   n   SIT

QUARTERLY OF THE INDUSTRIAL DESIGNERS SOCIETY OF AMERICA    FALL 2017

Yearbook of Design Excellence
WINNERS OF THE 2017 INTERNATIONAL DESIGN EXCELLENCE AWARDS

Storytelling

QUARTERLY OF THE INDUSTRIAL DESIGNERS SOCIETY OF AMERICA    WINTER 2016
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CONTACT

Company Name (Company information for all published information)

Contact Name Title

Current Member Name Member Number

Address      

City State Zip/Postal Code  Country

E-mail address (Important updates sent via e-mail)     

Website Phone Fax

INNOVATION
®      

 
 Advertising & Showcase Contract

PAYMENT

Client agrees to pay in full. No refunds will be processed for cancellations. Ads are assigned on a first-come, first-served basis. If IDSA is unable to fulfill any of your choices, we will contact you for an alternate choice. 

Authorized Signature Title       

Make checks payable (in U.S. Dollars) to IDSA. Or, you may also pay by Credit Card:    n  AMEX    n  M/C    n  Visa

Amount to Charge Card No. Security Code No.  Exp. Date

Print Name as it Appears on Card Card Holder Signature

QUESTIONS? 

Contact: Shani Armon
703.707.6000 x100
shania@idsa.org

INTERNATIONAL WIRES

SunTrust Bank
25 Park Place, Atlanta, GA 30303
Swift Code: SNTRUS3A
Account Number: 1000179906671
Title on acct: INDUSTRIAL DESIGNERS 

   SOCIETY OF AMERICA
Special Instructions: if needed

MAIL, FAX OR E-MAIL SIGNED FORM 
COMPLETE WITH PAYMENT TO: 

IDSA    
555 Grove St., Suite 200 
Herndon, VA 20170   
703-707-6000; FAX:  703-787-8501 
 

DOMESTIC WIRES

SunTrust Bank 
ABA # 061000104 
Account Number: 1000179906671
Title on acct: INDUSTRIAL DESIGNERS 

   SOCIETY OF AMERICA
Special Instructions: if needed

   PRICING                                       MEMBER RATES                                       NONMEMBER RATES

  OPPORTUNITY  1X 3X YEARBOOK 1X 3X YEARBOOK  TOTAL

  Full Page  $2,900  $2,600  $4,000 $3,500  $3,200  $4,800 

  Full page (Educational institution)  $2,250 $2,250 $2,250 $2,850 $2,850 $2,850

 BASE PRICE Half Page (indicate V or H)  $2,400  $2,100  $3,000 $3,000  $2,700  $3,600

  2-page Spread  $4,000  $3,500  $6,000  $4,800  $4,200  $7,200 

  Guaranteed Position  + $750 + $750 + $750 + $1,000 + $1,000 + $1,000

 ADDITIONAL C2 - Inside Front Cover  + $1,000 + $1,000 + $1,000 + $1,250 + $1,250 + $1,250  

 FEES C3 - Inside Back Cover  + $750 + $750 + $750 + $1,000 + $1,000 + $1,000

  C4 - Back Cover  + $1,500 + $1,500 + $1,500 + $1,750 + $1,750 + $1,750

 ISSUE(S) Please indicate which issue(s) by circling SPRING SUMMER FALL WINTER  TOTAL COST


