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Special Opportunities

FALL: YEARBOOK OF DESIGN EXCELLENCE
The Fall issue highlights the winners and featured finalists of IDSA’s 
International Design Excellence Awards (IDEA) competition and is IDSA’s 
Yearbook of Design Excellence. Case studies of the Best of Show award 
winners are invaluable to design firms and managers in highlighting the 
value design brings to business. This 150+ page Yearbook is the highlight 
of the year for INNOVATION and your best opportunity to advertise your 
products and services. Yearbooks are used to monitor trends, inspire 
designers and displayed by design firms across the US and abroad and 
are retained for years.

WINTER: DESIGN EDUCATION REVIEW
INNOVATION focuses on design education and highlights the Graduate 
and Undergraduate winners of IDSA’s Student Merit Award (SMA) 
competition with profiles of all SMA winners as well as finalists at the 
design school level. The Winter issue will also include papers from 
design educators selected after the annual IDSA Education Symposium. 
Design schools should take advantage of this unique publication as an 
opportunity to showcase their design program alongside the profile about 
their SMA-winning student. This issue will help foster an understanding of 
and an appreciation for the study of industrial design and will be used at 
STEM and STEAM events that IDSA exhibits at as a tool to educate future 
design students about the profession.
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KEY DEADLINES

Issue	 Spring 2019	 Summer 2019	 Fall 2019	 Winter 2019
	 Experience Design	 IDC Preview/Ambassador Preview	 Yearbook of Design Excellence	 Education Review

Ad Orders	 Mar. 1	 May 24	 Sept. 13	 Nov. 15

Ad Materials	 Mar. 15	 June 7	 Sept. 27	 Nov. 29

Issue Release	 Apr. 12	 July 5	 Oct. 31	 Dec. 31

AD COSTS
			      Discounted Member Rates	           Nonmember Rates
Size	 Width	 Height	 1x*	 3x*	 Yearbook	 1x*	 3x*	 Yearbook

Full (inc. 1/8” bleed)	 8.75”	 11.25”	 $2,500 	 $2,200 	 $3,000	 $3,000 	 $2,700 	 $4,000

Full (Educational institution)	 8.75”	 11.25”		 $2,000 any issue			  $2,500 any issue

Half (vertical)	 3.25”	 9.25”	 $2,000 	 $1,700 	 $2,500	 $2,500 	 $2,000 	 $3,200

Half (horizontal)	 6.75”	 4.00”	 $2,000 	 $1,700 	 $2,500	 $2,500 	 $2,000 	 $3,200

2-page spread (w/bleed)	 17.25”	 11.25”	 $3,500 	 $3,000 	 $5,000 	 $4,500 	 $4,000 	 $6,000 	

			   	*Note: 1x and 3x rates do not include the Fall Yearbook.

AD TRIM SIZES

ADDITIONAL OPPORTUNITIES	                  HOLE

Opportunity	          All Issues
	 Member	 Nonmember

Cover 2 (inside front)	 + $1,000	 + $1,250

Cover 3 (inside back)	 + $750	 + $1,000

Cover 4 (back)	 + $1,500	 + $1,750

Guaranteed position*	 + $750	 + $1,000

	*Specific pages, adjacent to specific articles and right/left orientation

Advertising Information

1”
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PRINT AD SPECS
▪▪ Trim size is 8.5” x 11” / live matter should be kept within 7” x 10”. 	

See the note below concerning the hole.
▪▪ All ads should be reduced to a single file with all fonts outlined and 

graphics embedded. Ads in native programs will be denied.
▪▪ File resolution should be 300 dpi, CMYK with bleeds and crop marks 

included. Do not include trim lines in your file. Crop marks should be 
outside the bleed area.

▪▪ Preferred file types include tiffs, eps and PDFs. 
▪▪ Any costs incurred by the publisher will be rebilled to the advertiser at 

cost plus 35%.  
▪▪ The Publisher has the right to insert the advertisment anywhere in the 

issue at its discretion, and any condition on contracts, orders or 			
copy instructions involving the placement of ads within an issue will be 
treated as a request only and cannot be guaranteed unless paid for. 	
The Publisher’s inability to comply with any such request that is not paid 
guaranteed positioning shall not relieve the agency or advertiser of the 
obligation to pay for the advertising. 

THE HOLE
The design of INNOVATION includes a unique .5” diameter hole drilled 
all the way through the upper bound side or gutter side corner. The hole 
allows the readership to hang the magazine where it can be read by more 
people. Advertisers must take this design feature into account when 
designing their ads. Generally, it is suggested that no critical elements 
be placed in the upper corners 1” down and 1.25” in from either edge. It 
is the advertiser’s responsibility to request a right- or left-hand page and 
pay for a position should they need to do so to accommodate the hole. 
Do not attempt to design around the hole. 

AD POLICIES
IDSA reserves the right to decline any advertisement that is contrary to 
the mission, goals and guiding principles of the Society. The appearance 
of an advertisement does not constitute an IDSA endorsement.

Dual Responsibility for Payment: In the event of nonpayment, the 
publisher reserves the right to hold the advertiser and/or its advertising 
agency jointly and severally liable for payment due.

Publisher’s Copy Protective Clause: Advertisers and their agencies 
assume liability for the content of printed advertising. The publisher is 
not liable for errors in key numbers nor for any inquiries or mail received 
by advertisers resulting from the ad.

Cancellations: Ads may not be cancelled after the space reservation 
closing date. In the event that an ad is pulled after this date, the 
advertiser will be responsible for 100% of the contracted amount in the 
insertion order.

ARTICLE SUBMISSION
Article proposals are reviewed on an on-going basis throughout the year. 
Each themed issue contains 2-3 nontheme articles which offer readers a 
different perspective on industrial design. One-page article submissions 
can be sent at any time in the year to INNOVATION Managing Editor Karen 
Berube at karenb@idsa.org.



CONTACT

Company Name (Company information for all published information)

Contact Name	 Title

Current Member Name	 Member Number

Address						    

City	 State	 Zip/Postal Code		  Country

E-mail address (Important updates sent via e-mail)					   

Website	 Phone	 Fax
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 Advertising & Showcase Contract

PAYMENT

Client agrees to pay in full. No refunds will be processed for cancellations. Ads are assigned on a first-come, first-served basis. If IDSA is unable to fulfill any of your choices, we will contact you for an alternate choice. 

Authorized Signature	 Title							     

Make checks payable (in U.S. Dollars) to IDSA. Or, you may also pay by Credit Card:    n  AMEX    n  M/C    n  Visa

Amount to Charge	 Card No.	 Security Code No.		 Exp. Date

Print Name as it Appears on Card	 Card Holder Signature

QUESTIONS? 

Contact: Carrie Green
703.707.6000 x100
carrieg@idsa.org

INTERNATIONAL WIRES

SunTrust Bank
25 Park Place, Atlanta, GA 30303
Swift Code: SNTRUS3A
Account Number: 1000179906671
Title on acct: INDUSTRIAL DESIGNERS 

   SOCIETY OF AMERICA
Special Instructions: if needed

MAIL, FAX OR E-MAIL SIGNED FORM 
COMPLETE WITH PAYMENT TO: 

IDSA				  
555 Grove St., Suite 200	
Herndon, VA 20170			 
703-707-6000; FAX:  703-787-8501	
	

DOMESTIC WIRES

SunTrust Bank 
ABA # 061000104 
Account Number: 1000179906671
Title on acct: INDUSTRIAL DESIGNERS 

   SOCIETY OF AMERICA
Special Instructions: if needed

	   PRICING			                                      MEMBER RATES		                                      NONMEMBER RATES

	 	 OPPORTUNITY		  1X	 3X	 YEARBOOK	 1X	 3X	 YEARBOOK	  TOTAL

		  Full Page		  $2,500 	 $2,200 	 $3,000	 $3,000 	 $2,700 	 $4,000	

		  Full page (Educational institution)		  $2,000	 $2,000	 $2,000	 $2,500	 $2,500	 $2,500

	 BASE PRICE	 Half Page (indicate V or H)		  $2,000 	 $1,700 	 $2,500	 $2,500 	 $2,000 	 $3,200

		  2-page Spread		  $3,500 	 $3,000 	 $5,000 	 $4,500 	 $4,000 	 $6,000 

		  Guaranteed Position		  + $750	 + $750	 + $750	 + $1,000	 + $1,000	 + $1,000

	 ADDITIONAL	 C2 - Inside Front Cover		  + $1,000	 + $1,000	 + $1,000	 + $1,250	 + $1,250	 + $1,250		

	 FEES	 C3 - Inside Back Cover		  + $750	 + $750	 + $750	 + $1,000	 + $1,000	 + $1,000

		  C4 - Back Cover		  + $1,500	 + $1,500	 + $1,500	 + $1,750	 + $1,750	 + $1,750

	 ISSUE(S)	 Please indicate which issue(s) by circling	 SPRING	 SUMMER	 FALL	 WINTER		  TOTAL COST


